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Abstract:

For the last 20 years, the Internet has become one of the most used ways to get information, including
healthcare. Healthcare marketing can be a potential driving force for the digital population to use the Internet
to surf regarding healthcare information. This paper talks about factors influencing the Internet on Healthcare
marketing perceived advantages and disadvantages of its use it.

Introduction:
The Internet can be defined as a worldwide network that connects computers. People can share information
and converse via the Internet from any location with a web connection.[1]

The Internet has changed our lifestyle and buying behaviour regarding commodities and services. And
healthcare information is also included in that.[2] According to Statista, a 4.66 billion digital population is
there as of January 2021, and this number is increasing daily.[3] The people searched the information such as
signs and symptoms, cause, a medication used for a particular disease, and the complications and preventive
measures that can be taken against the disease condition. Two out of three internet users in the U.S. search for
healthcare information. [4], [5]Likewis, in Germany, two out of five are surfing the web to find out about
health information.[6] The population also uses the web to understand various conditions associated with the
body, including depth anatomy 7], [8].

This information collected from the Internet about healthcare can influence an individual's decision which
they take for their loved one. Again, it can affect the doctor's consultation decision and influence an
individual's eating habits and lifestyle. [9]especially the population who is not literate enough to understand
the medical terms and jargon to define healthcare information may face the dangerous outcome when they use
the Internet to get insights and educate themselves. Those are self-diagnostic populations[10], [11].

But what is the main drive that nowadays people are more attracted towards the use of the Internet to get
insights regarding healthcare? Probably it is healthcare marketing. Health marketers create, communicate, and
distribute health information and interventions using customer-centred and science-based tactics to safeguard
and enhance the health of various populations. This is how the Centres for Disease Control and Prevention
define healthcare marketing.[12]

Healthcare marketing is a multidisciplinary practice that uses marketing research to educate, motivate, and
enlighten people about health issues. Integration of traditional marketing research, theory, and practice with
public health research, theory, and training. A complicated framework for developing health interventions,
campaigns, communications, and research projects.[12]
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This paper discusses factors, practical strategies, perceived benefits, and associated risks, followed by a brief
discussion and conclusion.
Discussion:

Factors:
1. Increases in Depression cases are healthcare marketing one of the reasons?

Using the Internet to communicate with friends and family was linked to a reduction in depression. This
finding is consistent with prior research indicating that social support benefits one's well-being. It adds
credence to the notion that the Internet may be used to establish and sustain social bonds. The other side of
the coin is the Internet's usage for health-related objectives linked to a surge in depression. This syndrome
may occur due to an increased focus on health issues. People have encountered several health-related
marketing initiatives while perusing the Internet.[13] Advertisements for healthcare service providers, as well
as the medication itself, are examples.[14] Those with undiscovered concerns or health consciousness may
self-select online health resources for their well-being, although it is not always essential. Using the Internet
to seek health information or interpersonal communication with friends and family to assess their health
condition resulted in depression and a general state of bad health in both healthy and unwell people.[15]

2. Has it affected health communication?
With millions of users worldwide, social networking is a global phenomenon. It's a simple way for individuals
to stay in touch by exchanging information, photos, stories, and ideas. As a result, social media has grown in
importance as a marketing tool. The reputation of sanitary facilities depends on healthcare workers agreeing
to become more involved in connecting with patients offline and online. In healthcare information and
communication technologies, developing competitiveness, improving quality, and reducing bureaucracy, are

some focus areas for improving population health[16].
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The research on the link between social media and health has yielded mixed results. On the one hand, research
has shown that there is more user-generated content on social media and that information sharing is seen as
more democratic and without patient control. It means that users can share health-related information they
need, making it more patient-centred. It can lead to confusion and disputes because people are claiming
nothing without knowledge of the medical field. There is a need to study the association between social media
use and health-related factors, both intrinsically and extrinsically, and a wide range of potentially dangerous
outcomes[17].

3. Internet usage - Emotional/Behavioural Health Problems.

The Internet has become an integral part of our daily lives for both children and adults. When it comes to a
youngster, the more they engage in internet-related activities, the more likely it is that it may damage their
phycological and physiological behaviour, such as vision problems. Internet use has been linked to a variety
of mental health issues as well as emotional states. Previous research with teenagers and young adults has
found links between excessive Internet use and emotional disorders such as depression, anxiety, and
loneliness. Participation in aggressive or violent online games may be reflected in a higher level of
aggravation[17].

4. Long-term healthcare solutions with marketing.

Using electronic information and telecommunications technology to assist long-distance clinical healthcare,
health-related education, public health, and health administration is referred to as telehealth. Electronic
information and communication technologies are used to provide and support healthcare when a significant
distance separates patients and physicians. Clinical video teleconferencing is a better advancement for
providing cost-effective care to patients in their homes. [18]But how a patient in need will come to know about
this kind of service? Healthcare marketing provides this liberty to needy people. E.g. services like 108
ambulances, the service is just one phone call away. Nowadays, the government also encourages this kind of
practice; they made virtual campaigns to spread awareness regarding various health conditions such as
anaemia [19]. Arogya-setu application[20] and Co-WIN[21] portal are also one of the best examples; E.g., the
helpline numbers available online or provide information and health solutions through various tested
programs. One can also find the contact of an expert for any health-related quarry. E.g., covid helpline
number[20], [21].

Digital Marketing strategy in the pharmaceutical industry.

1. Value-driven content creation- developing a vibrant message can help. Content that gives insight into
relevant information and answers common questions can increase the audience.

2. Augmented reality and virtual reality- can be used to build a bridge between the customers and the
company. Product demonstrations can be efficient through these techniques.

3. Artificial intelligence assistant- can be used to make conversations with the customers to guide them
through the websites or answer questions, or even connect them to any marketer within the company

4. Industry influencers- a celebrity or famous figure using the product can always be used as an influencer
by the pharmaceutical company to endorse their product to the target customers.

5. Blockchain can be used to promote the company's growth 22].
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Perceived benefit through healthcare marketing and Positive impact of the Internet.

Digital marketing is effective as people tend to remember what they see more than what they read. It has been
proved that visuals are compelling; hence marketing via the online mode using videos and images is more
attractive and practical.

B2C marketing- through the various platforms, the pharma companies can directly market their products to
the customers. Also, by doing so, the customers can get verified and reliable information.

Targeting the customers- Through digital marketing strategies, the customers can decide the category of
products they choose and directly group the different customers. In pharma, the classes are made based on
diseases.

Digital marketing allows companies to measure the impact of their marketing effects. Through digital
marketing, consumer can give their views and suggestions to pharma companies. In doing so, the company
gets a better idea about the client's needs and paves the way for further implementations. By sending online
surveys, the company's market researchers have easy access to measure the impact of their marketing
strategies. They can also measure the customer's behavioural patterns with the existing data. It helps to uplift
the scope for prolonged, steady improvement. It is done by visualizing the clients' sales and categorizing them
into categories. Moreover, when all the data is stored digitally, market researchers have easy and reliable
access to information with the help of analytics. Hence the research process is enhanced[23].
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It helps overall brand development and brand equity- when the product is present in the digital space, the
target customers can be nurtured to be aware of the product. Digital marketing helps the customers to be
educated about the brand and its consequences. It helps maintain transparency in the treatment efficacy as it
gives patients information about the pharmaceutical product. Thus, customers know how pharmaceutical
product affects their bodies [24].

It empowers patients to take responsibility for their health. With all the information available on the product's
website and many other sites, pharma product consumers can decide which product they would like to choose
based on the cost and side effects. They can make their medical regimen with the help of a physician by being
more educated about the products available. It helps enhance the drug development process- digital marketing
can also aid the clinical trial process as there is a direct connection with the customers. Surveys on the product's
marketing websites can give them an idea of the side effects, and the manufacturers can work to reduce
them.[25], [26]

As every coin has two sides, let's discuss some detrimental effects.

Perceived risks and negative impact:

Doctors usually agree that the Internet can supply patients with sufficient information. However, 40% of
doctors fear this will harm the doctor-patient relationship. Doctors are concerned that Internet use could lead
to patient confusion, excessive expectations, and increased lawsuits. Furthermore, doctors are worried that
explaining to patients that information gathered on the Internet is not accurate or complete, potentially
irrelevant, will harm their relationship. Doctors are concerned about possible Internet health misinformation
and, more crucially, patient misinterpretation of that misinformation[27].

Of the 4.5 billion corrupted data records in the first half of 2018, more than 56% were caused by social media
accidents. 3/4 of the top 10 health news of 2018 contain misleading or misleading information. More channels
need more time, but medical professionals are already limited in time. 74% of the patients who searched for
their symptoms online were stressed by the search results[28].

Problems with DTCA medicines can have serious unintended consequences. It includes, but is not limited to,
patients who require medication from the Internet and non-U.S. pharmacies without a prescription, the
supervision of a cure, or even awareness of the medicine. Patients may not be aware of the full range of other
treatment options that are more appropriate and cheaper than the drugs advertised. Side effects are often not
comprehensive in advertising and marketing communications. In addition, all drugs have risks and benefits,

and patients are not aware of drug drugs, herbs, drug supplements, or drug foods interaction[29]
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Consumers look at product information on the Internet to help alleviate their symptoms. It poses a big problem
for healthcare professionals because consumers demand unnecessary medications based on data collected
from drug advertisements. Another problem is that consumers may trust the website more than healthcare
professionals. Lack of trust between consumers and healthcare professionals creates barriers between seeking
medical care and acceptance by healthcare professionals[30].

The website is usually not created by a health care professional and therefore lacks the authority to determine
specific errors. Consumers should question these sites. Most companies employ non-medical personnel with
the technical skills required to build a website but may make mistakes in the transcription of information so
that it won't be noticed[30].
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